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Situation

You are the Marketing Director of a
computer dealer.

Traditionally, your sales have relied on
physical retail stores.

Recently, your boss secured government
funding for digital transformation and used it
to set up an e-shop.

With some budget still available, your boss is
now asking you to come up with ideas on
how to leverage digital strategy to further
increase company'’s sales revenue.







Some Challenges You Face
T

1. How to find more customerse

2. How to persuade them to spend?¢
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Understand Their Purchasing Drivers!
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Imagine You Are A CFO And Is Looking For Financing Services
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How Can We Communicate With Our TA In Ways That Interest Them?
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Some Challenges You Face
T

1. How to find more customerse

2. How to persuade them to spend?
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Two Methods

10



Ovutbound
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Inbound
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How Is ASUS’s Website Performing?

A asus.com Website Analysis for September 2025

Driven by innovation & committed to quality, ASUS has a wide
selection of best in class products. Find & buy a Show more

>

Computers Electronics and Technology > Computer 7
Hardware
Company Year Founded Employees Annual Revenue
ASUS 1989 > 10001 $500M - $1B
Keep track of your competitors Global Rank Country Rank
See their traffic and performance metrics #1,242 -4 #2,355 -270

£ United States
Try it now

fotal Visits Bounce Rate Pages per Visit

I Connect your Google Analytics | 36.6M 48.31% 3.68

Category Rank
H#N -2

Computers Electronics and

lechnology > Computer Hardware (In
United States)

Avg Visit Duration

00:03:22




Hard To Believe That Organic Traffic Is So Dominant!

However, this aligns
quite well with foday's
topic.

asus.com Top Traffic Sources

The top traffic source to asus.com is Organic Search traffic, driving 54.34% of
desktop visits last month, and Direct is the 2nd with 36.87% of traffic. The most
underutilized channel is Mail. Drill down into the main traffic drivers in each
channel below

Marketing Channels Distribution

54.34%

36.87%

4.08% 2.54% 1.34% 007% 0.76%
[C—
3 @ & B =
Direct Referrals Organic Paid Social Mail Display
Search Search
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Demographic & Interest

asus.com Web Traffic by Country

Which countries sent the most traffic to asus.com lately? Where is their core

audience from? Last month United States was the top country sending desktop

traffic to asus.com - click below to discover all countries

]
-

asus.com Website Traffic Demographics

Audience composition can reveal a site’s current market share across various

audiences. asus.com's audience is 71.32% male and 28.68% female. The largest age

group of visitors are 25 - 34 year olds.

Gender Distribution
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0o Do Do Do Do Do Do Po P
0o Do Do Do Do Do Do Po Po
0o Do Do Do Do Do Do Do P
bo Do Do Do Do Do Do Pe P Do
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0o Bo Be Do Do Do Do Do Po Do

Age Distribution

25.57%

18 -24

31.85%

25-34

19.26%

35-44

Top Countries

= United States
= 14.78% ~ 1095%

Taiwan

6.37% ~ 1066%

Russia

W 543% - 20

= India

2 5.33% ~ 1%

China
5.28% ~ 286%

Others

62.81%

See all countries >

1.78%

7.04%
4.49%

asus.com Target Audience

Audience interests reveal key details on the browsing interests of asus.com's

visitors. asus.com's audience is interested in Games > Video Games Consoles and

Accessories & news.

Top Categories

Video Games Consoles and
Accessories

Computers
Electronics and
Technology -
Other

Programmi...
and
Developer
Software

Other Visited Websites

&\ amd.com

<3 nvidia.com

&% learn.microsoft.com
G, gigabyte.com

&) dell.com

See all other websites >

Top Topics

shopping

Share =9
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Fun Fact

Total Visits Last 3 Months

VISITS

38.8M

37M

33.7M

AUG

SEP

Compa re asus.com to:

47.4M

36.6M

34.7M

3M

1.7M

lenovo.com

/A asus.com

) dell.com

2 nvidia.com

el amd.com

4

Compare any site 2

)
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ASUS vs Lenovo

= 2 Lenovo
i i . . Mwc=
A asus.com Website Analysis for September 2025 lenovo.com Website Analysis for September 2025 BEEsEEsrate
Giobal Rank Country Rank Category Rank Global Rank Country Rank Category Rank
#1242 -« #2,355 -20 #1 -2 #804 - = #550 -2 H2
£ United States Computers Electronics and < India Computers Electronics and
lechnology > Computer Hardware (In lechnology > Computer Hardware (In
United States) India)
fotal Visits Bounce Rate Pages per Visit Avg Visit Duration lotal Visits Bounce Rate Pages per Visit Avg Visit Duration

36.6M 48.31% 3.68 00:03:22 47.4M 41.1% 4.75 00:04:14

What do numbers mean?
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Scan QR Code to Get Free Audit Report & 15
min Ton1 Consulting Service. (WeChat)



Back To The User Journey - Let's Say: You One Time Closing

RIGHT RIGHT RIGHT RIGHT
CUSTOMER MESSAGE PLACE TIME %

So, What's Nexi?
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Next Step
FE T i B

1. FiInd new customers

2. Deepen existing customers

Nin




Marketing Never "TING"

Planning Stage

Reach

Reach

Customer

New Business

Convert

Engage

(back and forth)

Engage

Convert
(Success)

It's a loop!

Retain
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Understand Customer Lifetime Value (LTV)

Customer
acquisition

Customer
development

Customer
maturity

Customer
decline

Usually, customers
don't just buy once.
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High Level Formula
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How To Get Existing Customers To Buy Again?

ActiveCampaign >

mailchimp

@ sendinblue

salesforce

~SendClean O

Top 10 Email Marketing

() mailmodo
Tools

& SendGrid

L4 GetResponse

( AWeber O ConvertKit

®

WhatsApp Business Platform

Connect a WhatsApp Business
Platform account to chat over...

®

Instagram

Connect an Instagram Business
Account to chat over Instagram.

&

WeChat

Connect a WeChat Official
Account to chat over WeChat.

)

TikTok Business Messaging
(Beta)

Connect a TikTok Business
Account to chat over TikTok

®

Twilio - SMS

Connect a Twilio SMS number to
chat over SMS.

o

Telegram

Connect a Telegram Bot to chat
over Telegram.

7

Facebook Messenger

Connect your Facebook pages
and chat over Facebook...

¥

MessageBird - SMS

Connect a MessageBird SMS
number to chat over SMS.

o

LINE

Connect your LINE Official
Account to chat over LINE.
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Merchants And Customers Is Not One-Way Communication

& i

Intermediary Platform
. - “

Agentforce

Humans with Agents drive customer success
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Unfortunately, The User Journey Is Not Linear As Well.

Digital Touchpoints

Physical Touchpoints

Email Data Web Service Offer to Customers

@~ - @
- N < >
Landing Page 7 \ . Email
; b, Website . @%ﬁ Community /

Loyalty Program
Search Data @ Social Media / .

’ Mobile App ‘
@ 3dParty

Word Of Mouth ' Call Center . :
1
i

Direct E-Mail . . Agent & Broker \\ ’ Mailing
\

bs Chat. it
_____ 9o \.,’ \\§.,

PR Radio TV-Print Store & Branch Offer in Invoice

Paid Content

\

Twmer/SoctaI ‘ Survey
Online Display Q

’ Managed Earned

Types of attribution models

Last-click First-click Linear Time decay

U-shaped W-shaped

Data-driven
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Leverage By CRM & CDP

Digital
Marketing and
B2 communication
e.g. being able to
manage a campaign in
one platform

o

Contact Management
e.g. being confident that
contact information is
current and accurate

Platform

Documentation

e.g making finding
and sending the right

policy documents

Task management
e.g. knowing what
to do next and
when

— - — - - - - —

Data

Personal
& Demographic

¢

Onsite Behavioural
Data

\ 4

Engogement
Data

Transactional
Data

Mobile & Device
Data

&

I
v

.ﬁx Data Integration

Orchestration

%)

O

Channels

@

Email

B

Push Messaging

Customer

via Contour

Direct Mail

®

Web

>
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Recap

MarTech
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W wechat ID:
MY Carri_Yeung

Keep In Touch!




